
We work towards a more inclusive society, accelerating gender equality  
through innovative investments. 

We are celebrating 15 years of bold and innovative projects for gender equality!
Since 2005, Womanity has invested $13,432,823 in women’s empowerment. We have supported 22.6 million people.

	◼ We test new ideas, adapt and develop 
pioneering programmes. 

	◼ We catalyse innovative solutions, 
creating the best chance for sustainable, 
long-term impact.  

	◼ We scale innovations that support 
women’s progress by building capacity 
and reach. 

	◼ We build disruptive media solutions 
that challenge gender norms.

T H E  W O M A N I T Y F O U N D AT I O N  B E L I E V E S  I N  A W O R L D  W H E R E  A L L 
W O M E N  A N D  M E N  E N J OY E Q UA L R I G H T S  A N D  O P P O R T U N I T I E S .

I N C U B AT I N G  I M PA C T F U L I D E A S

W H E N  W O M E N  P R O S P E R ,
H U M A N I T Y T H R I V E S

www.womanity.org �  the.womanity.foundation      @forwomanity

Our work focuses on SDG 5 – to achieve gender equality and empower all women and girls.



O U R 
P R O G R A M M E S

G I R L S  C A N  C O D E  
A F G H A N I S TA N
Our Girls Can Code programme works with schools in Afghanistan 
to provide 16-19 year old girls with basic computer literacy, as 
well as coding and English language skills. In doing so, we support 
and inspire girls to enter a career in science and technology while 
challenging traditional perceptions of women’s roles.

T H E  W O M A N I T Y AWA R D    
W O R L D W I D E
The Womanity Award supports the adaptation of impactful models 
addressing violence against women across regions. We select 
partner organisations that come together to replicate and adapt 
a successful model from one country to another. The Womanity 
Award acts as a catalyst and accelerates the dissemination of 
learnings, best practices and impactful programmes  
addressing VAW.

W O M E N C H A N G E M A K E R S    
B R A Z I L &  I N D I A
Our WomenChangeMakers programme identifies women-focused 
social ventures and, through institutional development, helps 
strengthen the organisations to increase their reach and impact.

D I S R U P T I V E  M E D I A    
M I D D L E  E A S T R E G I O N

Radio Nisaa 
10 years ago we founded Radio Nisaa, the first female-led Middle East 
radio station putting women’s voices and issues on the public agenda.

B100 Ragl
A 3 season fiction animated series launched in 2013 in collaboration 
with key celebrities and influencers to shift gender stereotypes.

WeMean
WeMean is our Arabic digital media platform dedicated to creating 
and distributing engaging content to challenge gender stereotypes.  
WeMean recently launched Smi’touha Minni (‘You Heard It From 
Me’), a YouTube based satire show that debunks gender stereotypes 
and deconstructs common traditional narratives about gender.
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6.6 MILLION
W O ME N C H A N G E M A K E R S 

B R A Z IL / T HINK O L G A , 
T HINK E VA

4 .7 MILLION VIDEO VIE WS
D I S R UP T I V E ME D I A / K H AT E E R A

3.6 MILLION VIDEO 
VIE WS / LIS TENS
D I S R UP T I V E ME D I A / B 10 0 R A G L 

7.6 MILLION
W O M A NI T Y AWA R D/ 

TA K E B A C K T HE T E C H 10 Y E A R S 
A NNI V E R S A R Y

190,000 S OCIAL  
MEDIA IN T ER AC T IONS

W O M A NI T Y AWA R D/ TA K E B A C K T HE T E C H ME X I C O

3 4 0,000
D I S R UP T I V E ME D I A /  

R A D I O NI S A A

MEDI A R E ACH  
2 3 MILLION

2 2.5 MILLION
W O ME N C H A N G E M A K E R S 

IND I A & B R A Z IL

12,000
W O M A NI T Y AWA R D

41,000
G IR L S C A N C O D E & S C H O O L IN A B O X 

(G IR L S & B O Y S )

17,000
O T HE R P R O G R A MME S

P E OP L E 
S UP P OR T ED 

2 2.6 MILLION

J O I N  U S  T O  M A K E  G E N D E R  I N E Q UA L I T Y H I S T O RY !  
Find out more about how you can get involved in our work at www.womanity.org 

or contact us at info@womanity.org

O U R  A C H I E V E M E N T S 
S I N C E  2 0 0 5


